Offer valid for stays June 1 through December 31, 2010 at participating hotels listed. A
stay of two nights or more is required. You must book your stay between June 1 and
December 31, 2010. Guest will receive one voucher for a $25 iTunes gift card per room,
per stay, regardless of total length of stay. Guest has 30 days from checkout to register to
receive gift card on the website listed on the promotional voucher provided. A gift card
will be mailed to qualified guests within 4-6 weeks after online registration. A prepaid
card redeemable only at the iTunes Store in the U.S. To redeem this card you must have
an iTunes Store account, subject to prior acceptance of license and usage terms. To open
an account you must be above the age of 13 and in the U.S. The iTunes Store requires
iTunes 6.0 or later (7.0 or later for video), compatible software and hardware, and
internet access (fees may apply). Any unused balance will stay in your iTunes account
and is not transferable. Complete terms and conditions can be found at
www.apple.com/legal/itunes/us/gifts.html. iTunes is a registered trademark of Apple Inc.
All rights reserved. Apple is not a participant in or sponsor of this promotion. A limited
number of rooms are available and black out dates or other restrictions may apply. Must
reserve promotional code in order to receive one iTunes Gift Card per stay. A stay is
defined as a night spent at the same hotel, regardless of check-in/check-out activity. Must
be a registered guest to receive iTunes Gift Card. Offer not applicable to groups of 10 or
more. Limited quantities available while supplies last. No rain checks or substitutions
will be issued. VVoid where prohibited. All iTunes Gift Card terms and conditions apply.
Complete terms and conditions can be found at www.apple.com/legal/itunes/us/gifts.html
and http://www.apple.com/legal/itunes/us/service.html iTunes Gift Cards do not expire.
iTunes® and iTunes Logo® are registered trademarks of Apple Inc. Apple Inc. is not a
participant in or sponsor of this promotion.



